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A brand evaluation can help you determine your place in the market, and can highlight your strengths and weaknesses.  
As you answer these questions, not areas you can improve on and determine how to move forward. You can use social media 

analytics, google analytics, research, customer surveys, etc. to help gather the information.

To create a mission statment, it can help to answer the following questions: What do you do? Why do you do it? Who do you do it for?  
How do you offer a solution to their problem? What message do you want to send? What values drive you?

Is your current brand strategy working? Are there aspects of 
your strategy that do not produce an ROI?

What adjectives would you use to describe the tone of your 
brand communcation? What are the main messages you are 

trying to convey? 

Brand Evaluation Questionnaire

What is your mission?

What is your current brand strategy? What is your brand messaging?



A brand evaluation can help you determine your place in the market compared to  
your competitors and can highlight your strengths and weaknesses.

What aspects is your branding not applied to? Do you have a brand standards guide that you and your employees can reference?

Brand Evaluation Questionnaire

What aspects of your business is your branding currently applied to?

What do your customers think  
about your business?

What qualities do you want your customers 
to associate with your brand?



A brand evaluation can help you determine your place in the market compared to  
your competitors and can highlight your strengths and weaknesses.

Brand Evaluation Questionnaire

What are the key benefits of your product or service?

What is the key difference between your competitors and you?


